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Lonza Launches New Preservation Website for Personal Care and Homecare Products
Allendale, NJ (USA), 31 October 2016 – Lonza Consumer Care has launched a new website
www.lonzapreservation.com dedicated to its preservation offerings to the personal care and
homecare markets. The website consolidates all Lonza Consumer Care information on
preservative and protection systems product ranges, news, seminars and events. In addition, it
features the FormulaProtect® and Preservation Connection™ online preservative-selector tools for
personal care and homecare, respectively.
“Our new website enables formulators and other preservation-focused professionals to access
Lonza Consumer Care preservative information in one central online location rather than to work
through the individual personal care and hygiene sites to find the desired information,” said Phil
Hindley, Head Global Marketing, Preservation.
He noted that formulators in homecare and personal care share many of the same challenges in
identifying and selecting preservatives for their products. “Our new site is comprehensive,
prominent and easy to navigate,” he added.
Lonza Consumer Care offers a comprehensive range of preservation and protection systems to
the global homecare and personal care markets. This broad portfolio of single active and blended
preservatives offers traditional, non-traditional and novel technologies with broad spectrum
efficacy, extensive substrate compatibility, robust data packages and global acceptance and
regulatory compliance.
Key brands include the Proxel® range of BIT-based systems, the cost-effective Dantogard® and
Glydant® series of preservatives built around DMDMH, and the company’s expanding range of
“next-generation” non-traditional preservatives and protection systems under the Geogard®,
Mikrokill®, Rômacil® and Biovert® brands.
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About Lonza Consumer Care – Personal Care
Part of Lonza’s Consumer Care business unit, the Personal Care business has long been the
world’s leading supplier of active antidandruff agents, with its Zinc Omadine® product considered
the gold standard in the antidandruff shampoo market. Lonza Personal Care also supplies a wide
array of other hair- and skin-care products, including biotechnology-derived active ingredients,
preservatives for use in certified natural and organic products and other products, proteins,
emollients, delivery systems and more. More information can be found at
www.lonza.com/personalcare.

About Lonza’s Hygiene Business
A key part of Lonza’s Consumer Care business unit, the Hygiene business offers the broadest
portfolio of registered actives, preservatives and formulations for use in disinfectants, sanitizers
and institutional and homecare cleaning products. This wide range of solutions is used to disinfect
and sanitize schools, food processing plants, restaurants, grocery stores, hospitals, homes and
more. More information can be found at www.lonza.com/hygiene

About Lonza
Lonza is one of the world’s leading and most-trusted suppliers to the pharmaceutical, biotech and
specialty ingredients markets. We harness science and technology to create products that support
safer and healthier living and that enhance the overall quality of life.
Not only are we a custom manufacturer and developer, Lonza also offers services and products
ranging from active pharmaceutical ingredients and stem-cell therapies to drinking water
sanitizers, from the vitamin B3 compounds and personal care ingredients to agricultural products,
and from industrial preservatives to microbial control solutions that combat dangerous viruses,
bacteria and other pathogens.
Founded in 1897 in the Swiss Alps, Lonza today is a well-respected global company with more
than 40 major manufacturing and R&D facilities and approximately 9,800 full-time employees
worldwide. The company generated sales of CHF 3.8 billion in 2015 and is organized into two
market-focused segments: Pharma&Biotech and Specialty Ingredients. Further information can be
found at www.lonza.com.
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Donna Weinstock
Global Marketing Communications
Lonza Consumer Care – Personal Care
Tel: 201 316 9415
donna.weinstock@lonza.com
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Constance Ward
Head of External Communications
Lonza Group Ltd.
Tel: +41 61 316 8840
constance.ward@lonza.com

Additional Information and Disclaimer
Lonza Group Ltd has its headquarters in Basel, Switzerland, and is listed on the SIX Swiss Exchange. It has a secondary listing on the Singapore
Exchange Securities Trading Limited (“SGX-ST”). Lonza Group Ltd is not subject to the SGX-ST’s continuing listing requirements but remains
subject to Rules 217 and 751 of the SGX-ST Listing Manual.
Certain matters discussed in this news release may constitute forward-looking statements. These statements are based on current expectations and
estimates of Lonza Group Ltd, although Lonza Group Ltd can give no assurance that these expectations and estimates will be achieved. Investors
are cautioned that all forward-looking statements involve risks and uncertainty and are qualified in their entirety. The actual results may differ
materially in the future from the forward-looking statements included in this news release due to various factors. Furthermore, except as otherwise
required by law, Lonza Group Ltd disclaims any intention or obligation to update the statements contained in this news release.
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